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1) Background 

As the current “Media Plus” and the “Media-Training” Programmes will run out within this year the Commission proposed to establish a new Programme named “Media 2007” under which the two current Programmes will run jointly with a few changes. After an agreement on the overall budget available for the new “Media 2007”, an agreement on a final “Media 2007” will be reached shortly.  

2) Summary

The current “Media Plus” and the “Media-Training” Programmes now run jointly under “Media 2007”  

The wider range of goals of this programme, the global objectives, is to make the European industry more competitive, increase the international circulation of European audiovisual products and to preserve and enhance European cultural diversity. 

The Programme will also take into account four horizontal priorities and four specific objectives. The agreement of the European Council foresees € 671m € over a period of seven years till December 2013. This budget will be allocated as follows: 

· Training: 7%; 

· Development: 20%; 

· Distribution: 55%; 

· Promotion: 9%; 

· Pilot projects: 4%; and 

· Media Desks and European Audiovisual Observatory: 5%

The four horizontal priorities of Media 2007 are as follows: 

a) Integration of creative process within the European audiovisual sector and the cultural value of Europe’s cinematographic and audiovisual heritage; 

b) Strengthening of the production structures of the SMEs in order to enhance their competitiveness. Contribution to the spread of business culture for the sector and facilitating private investments in this sector;

c) Reduction of imbalances between countries with a high production capacity and those with a low production capacity with a view to preserve and enhance cultural diversity and intercultural dialogue and to contribute to a transparent and functioning Single Market; and

d) Support market developments with regard to digitalisation.

The four specific objectives the Programme aims at are as follows: 

a) Training;
b) Development;
c) Distribution; and 
d) Promotion. 
Acquisition and improvement of skills:

Concerning the acquisition and improvement of skills in the audiovisual field the “Media 2007” Programme will support notably actions in the following areas: 

· Scriptwriting techniques with the aim of increasing the quality of European audiovisual works and their potential circulation 
· Financial and commercial management of production, distribution and promotion of audiovisual works to enable European strategies to be devised right from the development phase 
· Inclusion upstream of digital technologies for production, post-production, distribution, marketing and archiving of European audiovisual programmes 
The European dimension of audiovisual training activities

· Supporting networking and mobility of European training professionals (European film schools, training institutes, partner in the professional sector);
· Training for trainers;
· Support for individual training maps;
· Adoption of coordination activities and of promotion of the bodies supported in relation to the activities set out above (acquisition and improvement of skills); and
· To enable professionals from Member States to take part in the training activities. 
Development:

The development sector aims to: 

· Support the development of production projects intended for the European and international market, submitted by independent production companies; and
· Support the elaboration of financial plans for companies and projects for European productions, including financing of co-productions.
The Commission needs to make sure that the supported activities in the field of improving professional skills and those presented above complement each other. 

Distribution and Dissemination:

In the field of distribution and dissemination the Programme’s specific objectives are: 

· To encourage distributors to invest in the co-production, acquisition and promotion of non-national European films and to set up coordinated marketing strategies
· To improve international circulation of non-European films on European and international markets by measures encouraging export and distribution

· To promote the transnational dissemination of European audiovisual works produced by independent production companies by encouraging cooperation between broadcasters and independent producers as well as distributors 

· To encourage the digitalisation of European audiovisual works

· To encourage cinemas to exploit the possibilities offered by digital distribution 

Promotion

Concerning promotion, the objectives are: 

· To improve circulation of European audiovisual works by assuring access to European and international markets 

· To improve the European and international public’s access to European audiovisual works 

· To encourage common actions between national film and audiovisual programme promotion organisations 

· To encourage the promotion of Europe’s cinematographic and audiovisual heritage

The new Media 2007 Programme may also support pilot projects in order to assure the Programme’s adaptation to market developments. Hence the Commission should be advised by technical advisory groups. 

Scope:

The “Media 2007” is open to the following countries: 

1. Member States of the EU; 

2. Member States of the EFTA which are members of the EEA;

3. Accession countries benefiting form a strategy for pre-accession;

4. Western Balkan countries;

5. Countries which are parties to the Council of Europe Convention to Transfrontier Television others than those mentioned above (1-4); and

6. Other third countries which have concluded association and cooperation agreements with the European Union including clauses on the audiovisual sector and on the basis of supplementary appropriations and specific arrangements. 

3) What’s new?

· A single integrated Programme instead of the two Programmes, MEDIA Training and MEDIA Plus, which currently exist;

· Simplification of the application forms and procedures;

· The proportionality principle in granting funding;

· Implementation and management of the Programme to be carried out by an Executive Agency with the Commission concentrating on policy issues.

4) Next Steps
The Council has reached an agreement and transmitted the text to the EP for Second Reading, with final adoption expected for 14th November 2006. The first tenders for Media 2007 are expected to be published in the first two months of 2007.
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