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	This application form is composed of 3 mandatory sections; (1) general data: provide information about the applicant (region/organisation) and the contact person; (2) presentation of the project: information about the project/initiative, its objectives and results; (3) issues addressed: identify the relevant fields for your initiative.

Text fields have been created for your answers and give you an indication of the amount of information expected for each question. Please try to keep your answers concise, to the point and within these limits. Should you require more space for your answers, please use the “other comments” section on page 8 and remember that you can always add annexes.

Once you have completed the application form, please convert it as a .PDF document and submit it for approval and signature to your organisation. Please submit to us the electronic .DOC document in addition to the signed .PDF document.

For assistance, please contact:

Céline Dawans

AER Committee 1 Policy Coordinator

Bvd. Baudouin 12, B-1000 Bruxelles

T: +32 (0)2 421 83 89

F: +32 (0)2 421 83 69

E: c.dawans@aer.eu

Estelle Delangle

AER Committee 1 Policy Coordinator
6 rue Oberlin, F-67000 Strasbourg

T/F: +33 (0) 3 68 46 00 82

E: e.delangle@aer.eu

	


	AER Innovation Award for European Regions

2010 Application Form

	

	1. GENERAL DATA

	

	1. Applicant
	5. Releases and ethics statements

	Name of the institution
	     
	a. Release statement

	Type of institution
	     
	We understand that this application will be reviewed

	Number of employees in 2010
	     
	By members of the technical committee and jury.

	Project name
	     
	

	Website
	     
	b. Ethics statement and signature of the 

	Person in charge
	     
	Highest-ranking official

	
	I state and attest that

	2. Award category (check at least one)
	(1)
	I have reviewed the information provided by my 

	 FORMCHECKBOX 
 Economy
	
	Organisation in this Application Package;

	 FORMCHECKBOX 
 People
	(2)
	To the best of my knowledge,

	 FORMCHECKBOX 
 Technology
	*
	no untrue statement of material fact is 

	
	
	contained in this Application package, and

	3. Official contact person
	*
	no omission of a material fact that I am 

	 FORMCHECKBOX 
 Mr.
	 FORMCHECKBOX 
 Mrs.
	 FORMCHECKBOX 
 Ms. 
	 FORMCHECKBOX 
 Dr.
	Other      
	
	legally permitted to disclose and that 

	Last name
	     
	
	affects my organisation’s ethical and legal

	First name
	     
	
	practices has been made. This includes

	Title
	     
	
	but is not limited to sanctions and ethical 

	Mailing address
	     
	
	breaches.

	     
	

	T:
	     
	date
	     

	F:
	     
	

	M:
	     
	

	Email:
	     
	

	
	Signature
	

	4. Alternate contact person
	

	 FORMCHECKBOX 
 Mr.
	 FORMCHECKBOX 
 Mrs.
	 FORMCHECKBOX 
 Ms. 
	 FORMCHECKBOX 
 Dr.
	Other      
	 FORMCHECKBOX 
 Mr.
	 FORMCHECKBOX 
 Mrs.
	 FORMCHECKBOX 
 Ms. 
	 FORMCHECKBOX 
 Dr.
	Other      

	Last name
	     
	Name
	     

	First name
	     
	Title
	     

	T:
	     
	Mailing address
	     

	Email
	     
	     

	
	T: 
	     

	
	F:
	     

	

	Please make a list of the annexes presented in addition to the application form:

	1.      

	2.      

	3.      

	4.      

	5.      


	2. PRESENTATION OF THE PROJECT

	

	6. Rationale. Give a brief history of the project

	6.1. When and in what context was the project idea first developed?

	

	

	6.2. Where did the idea come from? Who were the actors involved in its development? 

	

	

	6.3. How did the project evolve into its final form? Is it the continuation of a previous initiative?

	

	

	7. Timeline. Give an indication of a starting and end (if applicable) date of the initiative

	Start
	     
	End
	     

	

	8. Relevance. Describe what problems and issues were addressed by the project. 

	8.1. What background issues, specific to the region, were tackled in the project? 

	

	

	8.2. How are these issues relevant to the actors involved?

	

	

	9. Objectives. Describe the general objective of the project. 

	9.1. What is the overall finality of this initiative ?What is the main goal to be reached?

	

	9.2. What are the expected outputs?What are the specific qualitative and quantitative objectives?

	

	

	10. Target audience. Describe the specific target audiences. 

	10.1. Who is the main target audience? 

	

	10.2. Are there any other groups which have benefited from the project, directly or indirectly?

	

	

	11. Strategy and Tools. Explain what tools were used to achieve the objectives mentioned above. 

	11.1. Briefly describe the strategy chosen? What is the logic behind the strategy? Why has this strategy been chosen? 

	

	11.2. Which were the tools, timelines, sequences, combinations and interrelation between the activities used to reach the objectives mentioned in item 9?How do these tools interact to become the most appropriate to reach the expected outcomes?

	

	11.3. How have the tools and methodology helped to reach the desired goals?

	

	

	12. Results. Give a quantitative and qualitative overview of the results/outputs. 

	12.1. What are the result of the project? Provide data and statistics to confirm the project results. 

	

	12.2. How well do these results fit with the project’s initial objectives/goals?(item 9)

	

	12.3. Will the results be able to be used to transfer the project to another region? What is the sustainability of the project? How will it continue in the future?

	

	

	13. Budget. Give an indication of the budget and different costs for the initiative. 

	13.1. What was the project’s budet? What were the main costs? Please provide quantitative data if possible.

	

	13.2. Specify where the funding came from (regional, national, EU, private…). Indicate if the initiative was the result of another EU co-financed programme (FP7, Interreg, Life, etc.) or any other International funding scheme.

	

	13.3. How well does the budget correspond the objectives and results? Could the project be made more efficient if it were to be done again? 

	

	

	14. Communication and dissemination. Explain how the project was communicated by the region. 

	14.1. How were the project results communicated? Were there any major events planned for this purpose? What information will be made available after the project?

	

	14.2. How was the press informed? How was the target audience informed? 

	

	14.3. How many people were made aware of the initiative? Please provide quantitative data if possible.

	

	

	15. Impact. Describe the impact (qualitative and quantitative) of the project for the region and the inhabitants. 

	15.1. What long-term changes will result from the initiative? Please provide quantitative data if possible.

	

	15.2. What measures were taken to guarantee the sustainability of the results?

	

	

	16. Other comments. Provide us with any additional information which you judge would be useful for the jury to consider when evaluating your proposal.

	

	


	3. THEMES ADDRESSED

	Please select the fields which best describe your project and add any that might be missing. In the last part, please make any relevant comments. The technical committee will use this information to categorise your project, but the information provided is not binding. 

	

	ECONOMY

	SMEs
	Support for setting up SMEs
	 FORMCHECKBOX 


	
	Cutting red tape
	 FORMCHECKBOX 


	
	Incentives for SMEs to innovate
	 FORMCHECKBOX 


	
	Actions to encourage SMEs to invest in R&D
	 FORMCHECKBOX 


	GDP
	Actions to support growth
	 FORMCHECKBOX 


	Jobs
	Actions to support jobs
	 FORMCHECKBOX 


	
	Actions to support jobs for young people
	 FORMCHECKBOX 


	Clusters
	Actions to promote the development of clusters
	 FORMCHECKBOX 


	Services
	Innovative services
	 FORMCHECKBOX 


	Products
	Innovation in quality products
	 FORMCHECKBOX 


	Other:
	     
	 FORMCHECKBOX 


	
	     
	 FORMCHECKBOX 


	
	     
	 FORMCHECKBOX 


	

	TECHNOLOGY

	R&D
	Promoting R&D in the private sectors
	 FORMCHECKBOX 


	
	Fostering links between universities and research institutes
	 FORMCHECKBOX 


	Investment
	Actions to increase private investment in research
	 FORMCHECKBOX 


	Lead market
	Investing in lead and niche markets
	 FORMCHECKBOX 


	High tech
	Actions to promote the development of high tech products and services
	 FORMCHECKBOX 


	Other
	     
	 FORMCHECKBOX 


	
	     
	 FORMCHECKBOX 


	

	PEOPLE

	Education
	Investment in education
	 FORMCHECKBOX 


	
	Promoting life long learning
	 FORMCHECKBOX 


	Training
	Actions to promote training in enterprises
	 FORMCHECKBOX 


	
	Actions to bring universities closer to enterprises
	 FORMCHECKBOX 


	Entrepreneurship
	Actions to promote entrepreneurship for young people
	 FORMCHECKBOX 


	Social innovation
	Promoting innovation in human resource management
	 FORMCHECKBOX 


	Universities
	Helping universities adapt to market needs in terms of training and jobs
	 FORMCHECKBOX 


	Other
	     
	 FORMCHECKBOX 


	
	     
	 FORMCHECKBOX 


	
	     
	 FORMCHECKBOX 


	

	Comments:

	


PAGE  
3 / 9
Application form



